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>120 titles 
newspapers, magazines

2 payment models 
Micro payments 

Subscriptions

3 countries 
NL, DE, US

>1M users 
1 in 5 is paying

~80 employees 
~50 developers

>4M articles 
>8K every day

Blendle in Numbers
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Summarising filter bubbles at Blendle

Making bubbles 

Address overload 

Localize 

Niche content

Breaking bubbles 

Editorial pre- 

selection 

Diversification 

Many sources 

“Must reads”
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We only ever prefer articles of one publisher over 

another if a user does 

We never take price of content into account when 

making recommendations 

We do not (and can not) take popularity of articles into 

account when making recommendations

Things we do not do
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Explain to users why and how something was selected 
“You see this because …”  

Additionally, create very “tight filter bubbles” 
“This happened around the corner from where you live” 

Make it very clear to users that they are viewing content 

targeted to them specifically 
“Only people like you see this content” 

“Other viewpoints on this topic are …”

Where we would like to go
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